
Consumption



A consumer:
• An individual; or
• A household comprised of one or more individuals. 

Commodity:
• a substance or product that can be traded, bought or sold
• A good – car, book, salt, clothing; or
• A service – banking services, dental services, mobile phone services.

The consumer is the basic economic unit that determines which commodities 
are purchased and in what quantities.



• It is not assumed that people take explicit calculations of costs and benefits before making a 
decision.

• Individuals may be unaware about the full benefits and/or costs of an action.

• Many times, individuals tend to overlook costs that are not explicit – the opportunity cost, and 
external cost. 

• Hence, bad decisions are made when individuals tend to ignore the value of such foregone 
opportunities and/or external costs.

The consumer …
 In determining what commodities to purchase and in what quantities, a consumer will weigh the 

benefits and costs of such action.

Opportunity cost: if doing activity X means not able to do 
activity Y (next best alternative), then the value of doing Y is 
the opportunity cost of doing activity X – spending time 
watching a movie, instead of mowing the lawn; taking the 
train instead of driving.

External cost of an activity: a cost that 
falls on people who are not directly 
involved in the activity – example, 
burning of leaves. Smoke from the fire 
affects other people. 



A rational consumer:
Makes decisions related to consumption according to the cost-benefit criterion –
that is, to take action if and only if the benefits exceed costs.

Self-interest standard of rationality:
• Rational persons assign significant weight to only those 

costs and benefits that accrue directly to themselves. 
• It sets aside such motives as trying to make other people 

happy, trying to do the right things, etc. 
• Often referred to as the Homo economicus, or “economic 

man”. 
• The irony is that it carries a degree of social isolation. 

Narrow material interests.

Conventional perspectives of rationality

Present-aim standard of rationality:
The persons act efficiently in the 
pursuit of whatever aims or objectives 
they happen to hold at the moment of 
action.



Determinants of demand
a. Income – for most goods – normal goods, the quantity demanded at any price will rise 

with income. Inferior goods – quantity demanded at any price will decrease with 
income; e.g., generic brand products, instant noodles (?).

b. Taste/preference – conventional perspective, can incorporate emotions (envy, guilt, 
sympathy, love, etc.). It is subjective and up to individuals. 

c. Prices of substitutes and complements.
d. Expectations – about future income and price levels.

e. Religious beliefs

Complements are goods that are 
consumed together, coffee and sugar.

Substitutes are goods where you can 
consume one in place of the other, 
e.g., coffee and tea.



Law of demand

The empirical observation that when the price of 
a product falls, people demand larger quantities 
of it, or vice-versa.

a. When price rises, many people will switch to a 
close substitute.

b. When the price rises, they are not able to buy 
as much as before, unless at the same time 
they purchase less of something else.

Real price of a product – the price relative to 
the prices of other products.



Consumer preferences

Conventional perspective: More-is-better – other things equal, more of a good is preferred to less.

Time preference
Factors accounting for differences in time preference:

a. Uncertainty regarding the future – prefer current to future consumption.
b. Disposition of the individual.
c. Specific circumstances of the choice at hand.
d. Current consumption opportunities confront our senses directly, while future ones 

can only be imagined.

Conventional vs Islamic perspective of time horizon/preference:

• Depends on how we view at the reward/benefit that can be obtained in the current period 
and in the future period. 

• It depends on the level of faith and conviction.



Time preference

Related issue: self-control pitfall
• People seem to have difficulty carrying out plans they believe to be in their own interests. 
• There needs to be a commitment device – a device that commits a person to behave in a certain 

way in the future, even though he may wish to behave otherwise when the time comes. 
• In Islam, this will be the constant reminder of the teachings of Islam. 
• Also the belief that reward comes from Allah, and looking at benefits as the rewards that can be 

obtained from Allah.



Objective or goal of a consumer (from the conventional perspective):

• The goal of a consumer is to get the highest satisfaction, which is referred to as utility (which is 
subjective), from a purchase. Sometimes, also refers to as “happiness”.

• Utility is in the mind of the consumer, and consumers can change their minds. Their tastes change; their 
circumstances change; their consumption patterns change.

• Utility is the property of a good that enables it to satisfy human wants (and needs?).
• Consumer choice – how the consumer determines which good to purchase and in what quantities to 

maximize utility or satisfaction, given his budget constraint (determined by his income and prices). 
• Given the taste of the consumer, the rational consumer seeks to maximize the utility or satisfaction 

received in spending his or her income.

• A consumer is never saturated with a commodity and would always prefer more to less, then such a 
commodity is referred to as ‘economic good’ or simply ‘good’. On the contrary, by ‘economic bad’ or just 
‘bad’ we mean a commodity for which less is preferred to more (e.g., pollution, garbage/refuse).

All very subjective, up to the respective individuals. If it is consistent with the preferences 
of the individual, then it is “rational”.



Herbert Simon: An alternative to utility maximization 

• People rarely optimize. 
• Instead they do what is called satisficing; they choose an outcome that would be 

satisfactory (rather than optimal) and then seek an option that reaches that 
standard. 

• In other words, they identify an option that is “good enough” rather than 
continuing to search for the ideal. 

• Satisfice: to choose an outcome that would be satisfactory and then seek an 
option that at least reaches that standard. 



Consumption and consumer behavior from an Islamic perspective



Objective of an individual in an Islamic society:

• To achieve wellbeing (falah or success) in this world 
and the hereafter and the approval of Allah (SWT) 
(mardatillah). 

• It is the driving force underlying all actions of an 
Islamic individual, including his behavior in 
consumption. 

• The concept of rationality in relation to human 
behavior pertains to an individual acting wisely and 
choosing the best means and alternatives to advance 
his goal.  

• For an Islamic consumer, being rational is to attain the 
pleasure of Allah (SWT) by having his consumption 
behavior in accordance with what has been instructed 
in the Quran and the traditions of Prophet 
Muhammad (SAW).  

• An individual is a servant (abd) of God as well 
as a vicegerent (khalifah) on earth. 

• As a khalifah, he is entrusted by Allah (SWT) 
to utilize nature, the universe, and other 
creations, while being an abd means that the 
individual does not have any independent 
authority or absolute rights other than to 
follow the will of Allah (SWT). 

• Both these roles have to be lived 
simultaneously and any neglect of either one 
would not enable the individual to function as 
his true self. 

• In other words, Allah (SWT) is the sole owner 
of all His creations and the individual is only a 
trustee to handle it in ways that are pleasing 
to Him. 

• al-Quran, 2:30; 57:7

Role of an individual:



Spending

• Nature is seen as a bounty from Allah (SWT) that must be utilized in the best possible way. 
• Although absolute ownership belongs to Allah (SWT), Islam recognizes ownership rights for the 

individuals as well as for the society. 

• Private property and wealth is bestowed upon individuals as a trust which involves obligations 
towards oneself and others and their utilization must be along the principles that have been 
prescribed by Allah (SWT). 

• Spending is seen as ibadah, an act of worship and obedience to Allah (SWT), as those who spend 
within the tenets of Islam, which include on the poor and needy, will achieve great rewards.

• Spending in the right way will draw one closer to Allah.

• Al-Quran, 36:47; 2:261; 7:32; 28:77.



Objective of an Islamic consumer 
Maximization of wellbeing or falah by seeking the pleasure of Allah (SWT) through submission to 
His will and the pursuit of means and ends that would please Him in his consumption behavior.

Islamic economics

Consumer’s wellbeing: Falah or happiness 
obtained by utilizing wealth to fulfil the 
consumption needs of the consumer and his 
dependents, and the poor, guided by the 
principles prescribed by Allah (SWT) to seek 
the pleasure of Allah (SWT). 

Conventional economics

Consumer’s utility: Pleasure or satisfaction 
obtained from the consumption of goods 
and services guided by the consumer’s own 
preferences and tastes which are derived 
from his own values and judgments. 



• The determination of the level of utility for a 
consumer in conventional economics is based purely 
on self-interest and mainly focuses on the pursuit of 
material progress. 

• His economic satisfaction is defined from, and does 
not extend beyond his own individual judgment and 
value. 

• Each consumer can have different set of preferences 
and values, and will have his own definition of what 
constitutes happiness, pleasure or satisfaction. 

• Therefore, all consumers will pursue their own goal 
and objective, which does not necessarily, and most 
likely not be the same. 

• Rational behavior from the conventional 
perspective can mean the same person may 
make different choices under different 
circumstances or times, as his preferences 
and values may change in different 
situations or over time. 

• Rational behavior also means that choices 
will vary greatly among individuals, as 
different persons have different goals and 
objectives. 

• On the contrary, Islamic consumers share a 
common ultimate goal and objective. 

• For Islamic consumers, on the other hand, their choices will be expected and consistent and similar 
with each other, regardless of the situation or time. 

• It is the case as they share the same goal and objective and abide by the universal principles to guide 
their behavior in consumption.



For an Islamic consumer, he will allocate his wealth and resources accordingly to maximize wellbeing, 
which can be achieved by protecting, improving and promoting the five basic elements of the existence 
of human being in this world at both the individual and collective levels:
(1) life (al-nafs); (2) faith/religion (al-din); (3) intellect/mind (al-‘aql); (4) posterity/offspring (al-nasl); 
(5) property/wealth (al-mal)

al-Mal: entails accountability of all 
resources – anything (property) that 
can be owned and has value – which 
Allah (SWT) made subservient to 
man with the objective to restore Adl
(socioeconomic justice) and promote 
Ihsan (mutual benevolence).

Protecting, improving and 
promoting the objectives of 
Shari'ah or maqasid al-Shari'ah.

al-Nafs: ensuring the existence, sustenance and 
development of human life through the 
fulfillment of basic needs, both physical and 
spiritual, and moral & social needs, and its 
protection from threats, both human and non-
human, at the individual and collective levels.

al-Din: preserving a way of life 
encompassing the belief system, acts 
of worship and moral/ethical values 
and conduct at the individual, society 
and state level. 

al-Aql: the use of the human intellect which develops 
through acquiring and utilizing knowledge to 
distinguish between right and wrong by safeguarding 
the mind from negative influences such as drugs and 
superstitions in order to be able to perform functions 
of comprehension, imagination, contemplation and 
critical thinking and balanced judgment.

al-Nasl : ensure the stability of 
the family institution through 
marriage for the continuation of 
progeny and the survival and 
progress of the family (in all 
dimensions – physical, material, 
spiritual, emotional) and the 
preservation and development 
of future generations. 



Guiding Principles related to consumption and utilization of wealth

1. Moderation in spending, and to avoid extravagance, wastefulness and niggardliness. 
2. Prioritization in the utilization of wealth 

i. fulfil their own and dependents needs. 
ii. spending should be on poor relatives 
iii. charity to others who are needy 
iv. saving for future needs. 

3. Items that are permissible for, and those which are prohibited from consumption. 

4. Prioritization in consumption in which precedence must be given to the fulfilment of basic 
necessities before others.



Principle 1: Moderation, and not extravagance (israf), miserliness nor wastefulness (tabzir)

• Moderation is considered as the golden mean between the two extremes of miserliness and extravagance.

• al-Quran, 25:67; 7:31; 17:26; 17:27; 17:29; 3:180; 4:37; 47:38.

• Consumers should not be spending more than they need, nor should they be miserly by not spending enough on 
their needs. 

• To be obedient to Allah (SWT) and to please Him is to spend on the wealth that is bestowed but should not trespass 
the limits of moderation to ensure justice in consumption. 

• Allah (SWT) commands individuals to spend, but forbids extravagance.  Consumers should not spend more than they 
can afford, nor should they be stingy and miserly by not spending enough on themselves or others as Allah (SWT) 
curses those who do not give or spend His bounty. 

• Being a miser will bring harm to the individuals in their religion and their worldly affairs as they are being ungrateful 
for Allah (SWT)’s favor. Those who are stingy are but being stingy toward themselves as they would reduce their own 
rewards by seeking the displeasure of Allah (SWT) and disobey Allah (SWT)’s command. 

• Miserliness can be viewed as withholding resources from being properly utilized. 



Principle 1: Moderation, and not extravagance (israf), miserliness nor wastefulness (tabzir) – contd.

• There is no particular level of quantity or amount that has been specified as representing what is 
considered to be a ‘moderate’ level.  

• Every Islamic consumer may have a different ‘moderate’ level of consumption, depending on the 
socio-economic environment the individual is in and the societal norms. 

• As long as the threshold limits (lower and upper) have not been reached, the consumer is 
considered to be within the range of moderation. An increase in consumption of goods or services 
within this range will lead to an increase in his wellbeing.



• A consumer who has the means can have a spacious house, have a comfortable means of transportation, and 
wear expensive clothes. 

• However, it is considered as israf or extravagance if the consumer spends a large portion of his wealth on a huge 
mansion, purchase a car worth millions of ringgit, or lavish on expensive clothes and jewelry. His spending is 
beyond the acceptable moderate level of the society he lives in. 

• A consumer can also be extravagant in charity when he spends excessively on the cause while neglecting his 
other responsibilities. 

• On the other hand, if a consumer has the means but choose instead to live in a very small house or purchase a 
small car much to the discomfort of his dependents, then he is considered as being a miser. 

• Similarly, he is also being miserly or niggardly when he chooses to spend on cheap unwholesome food for himself 
and his family or dependents, instead of spending on more expensive nutritious food which is within his means.

• A consumer is also a miser if he gives very little, or does not give at all to charity when he can actually afford to 
do so.

Principle 1: Moderation, and not extravagance (israf), miserliness nor wastefulness (tabzir) – contd.



• A related concept to extravagance (israf) is wastefulness, or tabzir. 
• The Quran labelled those who waste as “brothers of the satan”, as given in al-Quran 17:26-27. 
• Being wasteful is being ungrateful for the bounty given by Allah (SWT) and shirking one’s duty as a 

khalifah, the trustee of the bounty. 
• While extravagance is more of excessiveness, wastefulness (tabzir) can occur when wealth is spent 

on items, including services which are not permissible in Islam, and on things that are considered to 
be wasteful, inappropriate, foolish, wrongful, corrupt or useless. 

• For example, spending on gambling and drinking, even if the amount is not significant, is considered 
as tabzir, as these items are prohibited in Islam. 

• It is also regarded as tabzir if a consumer spends excessively on permitted items such as food which 
are left uneaten. Or, leaving lights on in an empty room, or having a faucet with water running 
without anyone using it are examples of tabzir. 

• tabzir is akin to spoiling or destroying one’s wealth. 

Principle 1: Moderation, and not extravagance (israf), miserliness nor wastefulness (tabzir) – contd.



• In Islam, consumers are exhorted to be moderate in their spending.
• In contrast, in conventional economics theory, a consumer does not follow this principle of

moderation. On the contrary, it is assumed that the consumer will gain higher utility, or a
greater amount of satisfaction and happiness by consuming a higher level of goods and
services.

• There is no explicit concept of moderation, nor a level beyond which is considered as
extravagance. On the opposite end, there is also no level below which is determined as being
miserly or stingy.

• Also, if the preferences of the consumer are towards things which bring harm or are useless
from the Islamic perspective, he can still choose to consume these items as it will bring utility
and satisfaction to him.

Principle 1: Moderation, and not extravagance (israf), miserliness nor wastefulness (tabzir) – contd.



• Moderation and avoidance of wastefulness (tabzir) - the society will have minimal problems of illegal

and harmful activities such corruption and gambling as individuals are self-motivated to avoid such

practices as it is in their best interest to do.

• Shunning extravagance (israf) – a more peaceful society as feelings of resentment, envy and jealousy

are reduced as there are no individuals who live ostentatiously compared to others.

• Avoiding miserliness – the needs of family, relatives and the public at large are satisfied, to a certain

extent. It brings about goodwill among the members of the society and help reduce hostility and

disunity.

Expected outcomes:



Guiding Principle 2: Prioritization in the utilization of wealth

• Wealth that has been bestowed upon an individual has to be utilized in the correct way as doing so he will 
achieve great rewards by Allah (SWT) and hence increases his wellbeing. 

• There are priorities to spending, neglecting them would imply that one has not properly carried out his duty 
as a vicegerent or khalifah on this earth.

Spending/usage of wealth prioritization:

1. The consumer himself and his dependents (Sahih al-Bukhari Book 69, Hadith 6; Vol. 7, Book 64, Hadith 269).
• These needs have to be satisfied before wealth can be spent for other purposes. 
• The level of which needs are satisfied must observe the principle of moderation.

2. Relatives who are poor. 
• Islam exhorts individuals to give charity to relatives who are in need as it is considered as both sadaqah (act 

of voluntary charity and benevolence) and keeping and strengthening the family relationship. Relatives have 
more rights than anyone else to one’s charity. 

• al-Quran, 2:177; 4:36; Sahih al-Bukhari 5351, book 69, hadith1 vol 7, book 64 hadith 263.



Guiding Principle 2: Prioritization in the utilization of wealth – contd.
Spending/usage of wealth prioritization:

3A. Charity to other than relatives, which include the orphans, the neighbors, and the poor and needy. 
• They have the right to the wealth that are bestowed upon the more fortunate individuals. 
• al-Quran, 2:273; 36:47; 107:1-3; 9:79.

3B. Saving.
• A duty for individuals who can afford to do so. It is especially recommended for those with families and 

other responsibilities. 
• Saving will ensure that the consumer and his dependents are financially secure to meet their future needs. 
• The livelihood of his dependents will not be in jeopardy upon his death. 
• In addition, all individuals must give the due right on the savings, which is to pay zakat (obligatory alms on 

wealth for the poor and deprived) on it once the accumulated savings reaches the nisab, the level for which 
zakat is obligatory. 

• al-Quran, 2:180; Sahih al-Bukhari Book 69, Hadith 4;7; Vol. 7, Book 64, Hadith 266; 270; Sahih Muslim Book 
32, Hadith 59; Book 19, Hadith 4350.



• As Muslims, wealth is taken as a trust given by Allah (SWT) and has to be utilized in the best 
possible way, to be spent not only on oneself but on others especially to the poor and 
needy. 

• The latter has a right to the wealth, and thus the rich will willingly transfer this wealth to 
those who are in need. 

• In addition, the obligatory zakat payment will further alleviate the level of poverty in the 
society. 

Guiding Principle 2: Prioritization in the utilization of wealth – contd.



Guiding Principle 2: Prioritization in the utilization of wealth – contd.

• The distribution of wealth is done in a more voluntary way in an Islamic society, compared to a 

society where this principle is not upheld. 

• There is less necessity to have government regulations to ensure that wealth is being transferred 

from the rich to the poor. 

• Individuals do not need to be regulated or forced to give part of their wealth to others. 

• As Muslims, wealth is taken as a trust given by Allah (SWT) and has to be utilized in the best possible 

way, to be spent not only on oneself but on others especially to the poor and needy. The latter has a 

right to the wealth, and thus the rich will willingly transfer this wealth to those who are in need.

• The obligatory zakat payment will further alleviate the level of poverty in the society. 

Expected outcomes:



Guiding Principle 3: Permissible and Prohibited Items for Consumption

• An item that can be consumed must have the characteristics of being tayyibat, meaning that it must be good, 
clean, wholesome and pure. 

• A good or service must be useful and beneficial for consumption where its utilization brings about material, moral 
and spiritual betterment to the consumer. 

• An item which does not have any goodness and does not contribute to the improvement of human beings, or is 
impure or worthless, is not considered as a good. 

• In fact, these items are considered to be ‘bads’ rather than ‘goods’ as their consumption would represent 
transgression from Islamic injunctions and detrimental to an Islamic individual’s wellbeing in this world and the 
hereafter. al-Quran, 2:168.

• Thus, anything which can bring harm to human beings in terms of health, mind and their general wellbeing such as 
alcoholic beverage is not a good, although there may be a market for it.

• EXPECTED OUTCOME: If consumers behave according to what are prescribed in the Quran and the traditions of the 
Prophet (SAW), then the society will comprise of individuals who are relatively physically, morally and socially 
healthy. 

conventional economics: goods are those that generate “economic utility” for which there is a 
demand for them and people are willing to pay a positive price to acquire these items.



1. In spending on oneself and dependents, or for poor relatives, and even in charity giving, precedence 
should be given to the fulfillment of basic necessities, the daruriyyat.  
• They represent the minimum level of goods and services that every individual must achieve. 
• Daruriyyat comprise of all activities and goods that are essential to the preservation of the foundations of 

good individual and collective life, i.e., the five elements that promote the objectives of shariah or 
maqasid al shariah. These elements, which have been stated earlier, are life (al-nafs), property/wealth 
(al-mal), faith/religion (al-din), intellect/mind (al-‘aql) and posterity/offspring (al-nasl).

2. Once the daruriyyat has been fulfilled, then the consumer can spend on hajiyyat or conveniences. 
• These items are all those which are not vital to the preservation of the five elements, but are needed to 

relieve or remove impediments and difficulties in life. 
3. After the requirements of hajiyyat are satisfied, the consumer may then spend on tahsiniyyat.
• Identified as refinements, embellishments or luxuries. 
• Tahsiniyyat include goods and services that go beyond the limit of conveniences which serve to brighten, 

complement or adorn life.

Guiding Principle 4: prioritization in consumption



Daruriyyat: 
basic necessities

Hajiyyat:
conveniences

Tahsiniyyat:
refinement/embellishment



• The prioritization of consumption for oneself and dependents, or for others, promotes 
wellbeing not only to the consumer but to the whole society. 

• By abiding to this guideline, the needs of the individuals will be effectively achieved.  
• Priorities are correctly set to give primary focus on satisfying necessities and they are not 

forsaken for less essential things in life.

Positional good or status good (Hirsch, 1976) – a good whose value depends strongly on how it compares with similar 
goods consumed by others. 

• A status symbol, such as gold, diamond, real estate, and luxury goods.

• Positional goods give their possessors a peculiar status given the fact that other people do not possess them or there 
is a limit to the number of people that possess the goods. 

• The central feature of a positional good is its inherent scarcity. 

• Concerns for position cause an individual to see the payoff from spending to appear spuriously large, and the payoff 
from saving or spending on more essential items to be spuriously small – this is contrary to Islamic teachings.

Guiding Principle 4: prioritization in consumption – contd.



Islamic economics Conventional economics
Role of individual Servant and Khalifah – wealth is given as a trust by 

Allah (SWT) and must be accountable for its 
utilization, guided by principles prescribed by Allah 
(SWT).

Wealth is taken as the individual’s own, and 
only accountable to himself.

Being rational Uses the wealth to derive the highest level of 
wellbeing.

Uses wealth to derive the highest level 
economic utility.

Objective of consumer Maximize wellbeing in his consumption behavior. 
Wellbeing is achieved by seeking the pleasure of 
Allah (SWT). 

Maximize utility in his consumption behavior. 
Utility is the satisfaction derived from the 
consumption of goods and services.

Responsibility Individual, social and moral. Individual.
Spending To fulfil the role as a khalifah to fulfil the needs of 

the consumer, the dependents, relatives and the 
community – seen as an act of worship and 
obedience to Allah (SWT).

Only to fulfil the consumer needs and wants –
treated as an end in itself.

Guiding principles Set upon by Allah (SWT) and the practice of the 
Prophet (SAW). All consumers follow the same 
guiding principles.

Guided by the consumer’s own preferences 
and tastes which is based on his own values 
and judgments. Every consumer has his own 
preferences.



Islamic economics Conventional economics
Amount/Level of 
consumption 

Moderation, not extravagance, miserliness or 
wastefulness.

Does not abide to the concept of moderation, 
instead, the higher the level of consumption, 
the greater is the utility. Extravagance and 
wastefulness are not considered as sinful or 
decrease in utility.

Characteristic of a 
good

Tayyibat – good, pure, clean and wholesome. Does not need to abide to any specific 
characteristics.

Definition of good Must be useful and beneficial – consumption brings 
about material, moral and spiritual betterment to the 
consumer.

Has economic utility – is exchangeable in the 
market, and has a positive price.

Definition of bad Consumption brings harm and detrimental to health, 
mind and wellbeing, and which transgresses the 
Islamic injunction.

Has economic disutility – negative value to the 
consumer or a negative price in the market.



Islamic economics Conventional 
economics

Priority to spending Consumer himself and dependents, then for poor and 
needy relatives, then charity for others, and to also 
save a portion of the wealth.

None.

Priority of 
consumption of goods 
and services

Fulfillment of basic necessities (daruriyyat), then 
conveniences (hajiyyat), then refinements or luxuries 
(tahsiniyyat).

None.

Saving part of income Highly recommended, and a duty for those who can 
afford to do so. 

No explicit 
instruction.



Some empirical findings: 

2017 -2021 WORLD VALUES SURVEY WAVE 7 
59 countries, with 87,822 respondents.
https://www.worldvaluessurvey.org/WVSDocumentationWV7.jsp



Islamic economics

Consumer’s wellbeing: Falah or happiness obtained 
by utilizing wealth to fulfil the consumption needs 
of the consumer and his dependents, and the poor, 
guided by the principles prescribed by Allah (SWT) 
to seek the pleasure of Allah (SWT). 

Conventional economics

Consumer’s utility: Pleasure or satisfaction 
obtained from the consumption of goods and 
services guided by the consumer’s own 
preferences and tastes which are derived from his 
own values and judgments. 

Spending is seen as ibadah, an act of worship and obedience to Allah (SWT), as those who spend within the 
tenets of Islam, which include on the poor and needy, will achieve great rewards.

Income is one of the determinants of demand.



Q46*. Taking all things together, would you say 
you are: 

1Not at all happy
2Not very happy
3Rather happy
4Very happy

Q49. All things considered, how satisfied are you 
with your life as a whole these days? (Scale 1-10)
1: completely dissatisfied
10: completely satistied

Q288. Income group of your household. 
Scale 1-10.
1: lowest income group
10: highest income group

income

satisfaction

income

happiness

Religious denomination
1. Do not belong to any 
denomination
2. Roman Catholic
3. Protestant
4. Orthodox (Russian/Greek)
5. Jew
6. Muslim
7. Hindu
8. Buddhist
9.Other Christian
10. Other

All

All, except Hindu



Conventional perspective of rationality: Self-interest standard of rationality:
• Rational persons assign significant weight to only those costs and benefits that accrue directly to themselves. 
• It sets aside such motives as trying to make other people happy, trying to do the right things, etc. 
• Often referred to as the Homo economicus, or “economic man”. 
• Narrow material interests.

For each of the following actions whether you think it can always be justified, never be justified, 
or something in between:
Scale 1-10.            1: never justifiable; 10: always justifiable
Q177. Claiming government benefits to which you are not entitled
Q178. Avoiding a fare on public transport
Q180. Cheating on taxes if you have a chance

Q164. How important is God in your life? (Scale 1-10)
1: not at all important
10: very important



Q177. Claiming government benefits to which you are not entitled

importance of God

justified

importance of God

justified

Religious denomination
Do not belong to any denomination
Roman Catholic
Buddhist
Other Christian
Other

importance of God

justified

Religious denomination
Protestant
Jew
Hindu

Religious denomination
Orthodox (Russian/Greek)
Muslim



Q178. Avoiding a fare on public transport

importance of God

justified

importance of God

justified

importance of God

justified

Religious denomination
Do not belong to any denomination
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Q180. Cheating on taxes if you have a chance
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Summary of findings:

• Individuals not belonging to any denomination – their thinking/behavior is 
consistent to the conventional perspective of rationality.

• Jews: importance of God does not have a significant impact on thinking/behavior.
• Muslims and Orthodox Christians – importance of God has a significant effect on 

their thinking/behavior, and contrary to the conventional perspective of 
rationality.
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