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2010 Is Bangladeshi RMG sector fit in the global apparel business? analyses the supply
chain management. South East Asian Journal of Management , 4 (1) pp.53-72
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2009 Exploring Customer's Shopping Experiences through Shopping Centre Branding in
Malaysia . Journal of Management Research , 9 (3) pp.248-259
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2009 Electronic transaction of internet banking and its perception of Malaysian online
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Bangladesh. In: 8 th Gadjah Mada International Conference on Economics
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The impact of negative e-WOM on consumers’ purchase intention: The Malaysian
context. In: IIUM International Conference on Business Management
(IICBM 2019)

2019 Factors influencing employee job satisfaction at commercial Banks in Bangladesh.
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Islamic tour packages of Malaysia. In: 5th Global Conference on Business and
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conceptual study from the international Muslim tourist perspective. In: 2nd Asia
International Conference 2016
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The effect of customers’ perceived value of retail store on relationship between
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International Conference on Marketing and Retailing

2015
Perception of muslim consumers towards tax deduction through Zakat in
malaysia: an empirical investigation on muslims in Malaysia . In: Conference on
Shari'ah Oriented Public Policy in Islamic Economic System

2015 The influence of personality traits towards quality pledge . In: 5th International
Conference on Marketing and Retailing
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A conceptual model to find the effectiveness of Islamic advertising. In: 2nd
International Conference on Management from an Islamic Perspective
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Dimensions of ideal leadership: Prophet Muhammad (P) as the greatest leader. In:
2nd International Conference on Management from an Islamic
Perspective (ICMIP-2 2014)
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Factors Influencing in Selection of MBA Programs: An Empirical Investigation in
Malaysian Higher Learning’s Institutions. In: The 10th International
Conference of the Academy of HRD (Asia Chapter)

2012
Service quality and consumer purchasing intention toward online ticketing: an
empirical study in Iran. In: International Conference on Economics, Business
Innovation (ICEBI 2012)

2011 Study on consumer perception towards online ticketing in Malaysia . In:
International Research Conference and Colloquium

2010
Exploring critical factors for choice of mobile service providers and its
effectiveness on Malaysian consumers. In: 4th Asian Business Research
Conference

2010
A study on advertising practices of Islamic banks in Malaysia: an empirical
assessment under Islamic observation. In: International Conference on
Marketing: Global Issues and Challenges

2010 Corporate image of Islamic banks in Malaysia: an institutional theory approach.
In: International Conference on Marketing: Global Issues and Challenges
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2019 Total Quality: The Beginner's Guide. SHANLAX PUBLICATIONS . ISBN
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2019 Food related life style. SHANLAX PUBLICATIONS . ISBN 978-93-89146-24-0
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International Islamic University Malaysia . ISBN 978-967-418-523-7

2017
The mediating role of customer satisfaction towards customer loyalty in the Motor
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2017 The guests’ behavioral intention at eco-resorts in Malaysia. IIUM Press,
International Islamic University Malaysia . ISBN 978-967-418-524-4

2016 Fundamentals of Islamic marketing from an Islamic perspective. International
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2013 Customers' perception towards cellular mobile telephone operators. ORIC
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2012 Reading on marketing theories: a practical approach on case studies. IIUM Press .
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2019
Contemporary Management and Science Issues in the Halal Industry. In:
Contemporary Management and Science Issues in the Halal Industry
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Business trends and opportunities: the emerging markets of religious foods. In:
Preparation and processing of religious and cultural food Woodhead
Publishing, Elsevier . ISBN 978-0-08-101892-7 , pp.43-56
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